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MOBILE PROFILE

VARIABLES

MOBILE PHONE
OWNER

Yes, personal mobile
Yes, business mobile
No

SERVICE PROVIDER
(PERSONAL)

Air touch

Alltel

AT&T wireless
Cellular One
Cingular

LA Cellular
Nextel

Qwest
Sprint/Sprint PCS
T-Mobile
Trachoma

US Cellular
Verizon Wireless
Virgin Mobile
Voice stream
Other (Specify)

| don’t know

MOBILE/SMARTPHONE
BRAND (PERSONAL)

Alcatel
Apple
Blackberry
HTC

LG
Motorola
Nokia
Palm

Panasonic
Samsung
Siemens
Sony Ericsson
Others

SMARTPHONE
(PERSONAL)

Yes
No

PHONE PLAN

Pay as you go (rechargeable)
Contract
Don’t know

DECISION MAKING
BUSINESS PHONE

Sole decision maker
Shared decision maker
No involvement

MOBILE/SMARTPHONE
BRAND (BUSINESS)

Alcatel
Apple
Blackberry
HTC

LG
Motorola
Nokia
Palm
Panasonic
Samsung

Siemens
Sony Ericsson
Others

SMARTPHONE OWNER
(BUSINESS)

Yes
No

SERVICE PROVIDER
(BUSINESS)

Air touch

Alltel

AT&T wireless
Cellular one
Cingular

LA cellular
Nextel

Qwest

Sprint
T-Mobile

US cellular
Verizon wireless
Virgin mobile
Voice stream
Others



